MOBILE PAYMENTS € reewoncean

FAST, EASY & CONVENIENT PAYMENT IN THE

PALM OF A SHOPPER’S HAND

Mobile payments are defined as a consumer’s ability to use a smartphone or tablet to complete the
payment part of a transaction, whether at a retail POS, a self-checkout or an unmanned device. o)
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Benefits of mobile

payments:

» Coupons/loyalty

* Quicker checkout

* Immediate discounts at checkout

» Single location to store loyalty cards

* Redeem/accumulate rewards
automatically ©
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Booming future but undecided present as the major players jockey
for position and attempt to reach critical mass of retailer deployment
and consumer adoption.
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